
Digital Marketing and Campaigns



Ways of Working

100% confidentiality

No multi-tasking – be fully present

Arrive on time and stay for the whole meeting

Commit to asking questions, listening & being non-

judgemental

Sharing the air space

Implement agreed actions (Do what you say you will do)

Feedback at the following session

Complete all participant surveys at the end of each 

session

Philosophy – 

“The knowledge is in the room, let’s learn from others and 

share” 



What we will cover?

• Goals for your digital marketing campaign

• Meta Business Suite

• Meta Ads Manager

• Google Business Profile

• Google Analytics

• Google Ads

• Over to you…



Key Elements of a Successful Campaign

Goals: what do you want to achieve?

Audience: who are you targeting?

Messaging: what is your core message?

Channels: how will you reach your audience?

Metrics: How will you measure success?



Steps to Plan a Campaign

Define the campaign objective

Develop your message and creative materials

Select the best channels for your audience

Launch the campaign and monitor progress

Analyse results and refine your approach



Example PT Campaign
Goal: To achieve 5 sign ups in January

Audience: Young professionals aged 25-45 who value fitness 

and convenience

Messaging: “ Your fitness journey starts here! Sign up now 

and get your first month free”

Channels: Run Google Ads targeting local searched, post 

videos of fitness classes on socials , distribute flyers

Metrics: Track the number of new sign-ups, website traffic 

and social media engagement 







Activity

Start to draft your own marketing plan. 

Take some time to identify your:

• Goal

• Audience

• Messaging

• Channels

• Metrics 





Digital Marketing 



Email Marketing Performance

• Email marketing ROI in the UK averages £42 for every 

£1 spent.

• Approximately 47% of UK consumers made a 

purchase after receiving a marketing email.

• Open rates: Personalised emails—29.3%, non-

personalised—23.9%; average open rate overall is 

21.8%.Avasam

• 78% of UK marketers say email is critical to their 

business strategy

Email Marketing

https://www.avasam.com/heres-the-statistics-all-about-email-marketing-for-2023-in-uk/?utm_source=chatgpt.com


Email Marketing

Platform Best For Key Features Free Plan Available

Mailchimp Small to medium businesses

Drag-and-drop editor, 

automation, templates, audience 

segmentation, analytics
 (up to 500 contacts)

MailerLite Startups & creators
Clean UI, automation, landing 

pages, surveys, segmentation
 (up to 1,000 subscribers)

Moosend Budget-conscious users
Automation, ecommerce features, 

A/B testing, reporting
 (14-day free trial)

Brevo (formerly Sendinblue)
Transactional emails & CRM 

combo

SMS + email, automation 

workflows, real-time analytics, CRM 

tools
 (up to 300 emails/day)

ConvertKit Creators, bloggers, coaches
Visual automation, tagging, forms, 

landing pages
 (up to 1,000 subscribers, limited 

features)

ActiveCampaign Advanced automation & CRM
Email + CRM, dynamic content, 

predictive actions
 (14-day free trial)

HubSpot Email Integration with CRM
Smart content, personalization, 

analytics, seamless CRM sync
 (limited CRM plan)

GetResponse Ecommerce & webinars
Marketing automation, webinars, 

autoresponders, A/B testing
 (up to 500 contacts)

Campaign Monitor
Agencies & design-heavy 

campaigns

Branded templates, visual builder, 

segmentation, analytics
 (Trial only)

Klaviyo
Ecommerce (Shopify, 

WooCommerce)

Powerful automation, customer 

data sync, SMS
 (up to 500 emails/month)

mail Marketing Platforms (2025)



Facebook & Instagram

Search for it and make sure you set it 

up

Ideal for scheduling

Good Analytics

Can use APP

Save link as favourite

Meta Business Suite















Some great pages for guidance on algorithm, and digital marketing, and 

marketing



Activity

Let’s utilise the time we have now – to have a play 

around with what we have learnt above 

• In pairs 

• 15 mins 

• Look to use the Meta tutorial, or the resources 

discussed to add to your own marketing plans 





Analytics and SEO 































Over to you…

• Natalia to discuss Linkedin and practical ways to use it for business 
purposes.

• Jez to discuss tiktok and how effective it can be used for your 
business.

• Mathew in regards to high quality content and video editing tips.



Feedback and Next Steps 

We want to hear from you!

Please use the QR code to send us your thoughts .



Travel Expenses

If you require travel expenses, use the QR code to 

claim. You can claim mileage and public transport 

but not parking unfortunately. 



Questions?

Thank you
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